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Introduction

The Siemens Partner Brand Model was developed to ensure consistent
and unified branding among Siemens partners. With the Partner Brand
Model, Siemens partners are assigned to clearly defined categories,
each of which has its own specific visual identifier. For information on
how we classify partners and according to which criteria, consult the
document “Siemens Partner Brand Model — Sales and Distribution.”

By and large, Siemens partners use a partner emblem. There are
different types of emblems denoting different types of partnerships.
These emblems carry the wording “Solution Partner,” “Advanced Part-
ner” and “Approved Partner.” If partners meet specific additional require-
ments, they may also qualify as an exclusive partner. Exclusive partners
use a tagline in combination with their own corporate logo. As a rule,
only Advanced Partners and Solution Partners may acquire Exclusive
Partner status.

No other designations for partnerships are permitted.

Note that neither emblems nor taglines are used at trading level.
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Overview of partner identifiers

Partner categories Standard partner branding: Exclusive partner branding:

Partner emblems i Taglines

Descriptor SIEMENS

Descriptor cont.
Descriptor cont.

Solution
Partner

Solution Partner of Siemens AG *%*
[Descriptor]

g ) LOGOEX v

Advanced

Advanced Partner } Fartner } LO GOEX *
Descriptor SIEMENS

. Advanced Partner of Siemens AG * %
Descriptor cont.

Descriptor cont. [Descriptor]

Approved

Partner

: : Requires permission from CC Corporate
Approved Partner i } Descriptor SIEMENS : } q p P

H ] : Brand

: Descriptor cont.

Descriptor cont.

o Use of partner emblem or tagline Use of partner emblem or tagline
Trading Level : . : .
: not permitted : not permitted

* LOGOEX is a placeholder.
** Tagline contains name and legal form of relevant Siemens company.
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I Standard partner branding: Partner emblems



Standard partner branding: Partner emblems

Overview of partner emblems

Partner emblems play an important role in the market-

Solution place because they provide clear information on the
Partner nature and scope of a sales partner’s collaboration with
Siemens.

Descriptor SI EM ENS Each of the three partner emblems has an exactly
Descriptor cont. defined design, elements and wording, none of which
may be altered. The only element that needs to be

Descriptor cont. adapted is the descriptor.

Advanced
Partner

Descriptor SIEMENS

Descriptor cont.
Descriptor cont.

Approved
Partner

Descriptor SIEMENS

Descriptor cont.
Descriptor cont.
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Standard partner branding: Partner emblems

Elements

Partner category

Descriptor

Examples

Approved
Partner

Descriptor
Descriptor cont.
Descriptor cont.

Text square

Approved
Partner

SIEMENS

Automation

Approved
Partner

Ultrasound
Systems

Approved
Partner

SIEMENS

Automation

SIEMENS -—

Logo square

SIEMENS

Approved
Partner

Energy
Automation
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Siemens logo

SIEMENS

A partner emblem consists of two squares — a text
square and a logo square. The squares contain the
following elements:

1. Partner category

This describes the type of partnership with Siemens in
terms of the partner category (Solution Partner, Advan-
ced Partner or Approved Partner). The partner category
must not be altered.

2. Descriptor

The descriptor identifies the area of the partner’s busi-
ness in which the partner collaborates with Siemens.
A Siemens business unit, Siemens product or region
may be named here.

3. Siemens logo

The Siemens logo is in the color petrol. It may only
be used in the alternative color black as an exception
in black-and-white media.



Standard partner branding: Partner emblems

Applications

Use of the Siemens name

Application Use of the Siemens logo

Partner materials and products

Stationery
Advertisements
Brochures, flyers
Certificates
Posters

Websites
Roll-ups

Banners

Shops (outdoors)
Shops (indoors)
Exhibition panels
Vehicle graphics
Give-aways

Products (non-Siemens)

Building signage

Siemens materials and products

Advertisements
Brochures, flyers
Certificates
Posters

Websites
Roll-ups

Banners

Shop in shop
Exhibition panels
Products
Give-aways
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yes

yes

yes

yes

yes

yes

yes

yes (long-distance signage)
yes

yes

yes

no, except on apparel
no

no

yes

yes (with partner logo on back cover)
yes

yes (in sales partner field in combination
with partner name or logo)

yes

yes (in sales partner field in combination
with partner name or logo)

no

no

yes (in combination with partner logo)
no

no

no
no, except in lists of manufacturers

no, except in lists of manufacturers

no, except in lists of manufacturers

no, except in lists of manufacturers

no, except in lists of manufacturers

no

yes

no, except in shop in shop

no, except in lists of manufacturers

no, except in lists of manufacturers

no (but Siemens give-aways may be used)
no

no

yes
yes
yes
yes

yes
yes

no
yes
yes
yes
yes

no
no, except in body text
no, except in body text
no, except in body text
no, except in body text
no, except in body text
no

no
no

yes
yes
yes
yes

yes
yes

no
yes

yes



Standard partner branding: Partner emblems

Partner emblems in layouts

LOGOEX

Lorem lpsum
Dolor Sid Amed

A4 Titel*

* Verdictum conseides est verum Loem ipsum dolor
sit Amed consictum est verun seides

Approved
Partner

.
Desciptor cont.

Partner media

Lorem ipsum Magnibh et praesto dio odiUnt wisis dipit luptatDuipsum enibh exerit vercil
cilit laor sequis at wis nulla at lutat wis awisim quat acin eum vl del dunt nis nis erit ulla

aliquamet praessim ad eugiat ilit ver si. Vulluptatem nulpute dolut prat. Bor siscing ero
estrud eu feuipit alit, con et llaore feugiam conulla mcommodiam

Lorem Ipsum

LOGOEX

SIEMENS

ex et. At prate dolestrud tat autat il iure ea con hendigna con ex ea commod minim zrius-

SIEMENS

Siemens media
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Partner emblems in layouts

When using partner emblems in layouts, make sure that
they are on a plain and simple background with sufficient
contrast so that they are easy recognize and read.

Partner publications

Siemens partner emblems may be used in partners
media. Partner emblems must be a good distance
from the partner’s own logo. The partner logo and
the emblem may only be used in close proximity to
one another in exceptional instances (for example,
if there is insufficient space in a given medium).

’

Media in Siemens’ corporate design

In Siemens media, the partner logo and partner emblem
are always located in a subordinate position — generally,
in the sales partner information field. Neither the partner
logo nor the partner emblem may appear larger than

the Siemens logo, and they must be positioned a good
distance away from the Siemens logo.

LOGOEX is a placeholder. 9



Standard partner branding: Partner emblems

Design rules




Standard partner branding: Partner emblems - Design rules

Dimensions

42
Standard R S L 204 i 10 .
partner emblem ‘ ‘ 12 ‘ 0

Approved
Partner

Width of partner emblem: 42 mm
Height of partner emblem: 20.4 mm
Type size: 6.5 pt
Line spacing: 3mm

P P P ‘ Width of Siemens logo: 15.4 mm
! 2.5 2525 2.5 Minimum protection zone around
partner emblem: 10mm

Descriptor — - 20.4
Descriptor cont. :
Descriptor cont.

204 10
Exception: , ' 10
Portrait-format ‘ ‘ ‘ :
partner emblem 3 e I A L,
‘ B Approved - :
Partner ‘
Descriptor 20.4

Descriptor cont.
Descriptor cont.

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

We've created template files for partner emblems, com-
plete with the Siemens logo and partner categories. All
that needs to be added (or adapted) is the descriptor.

The element sizes and spacing are preset in the files.
The template files are sized at 100% and can be scaled
up or down as needed to suit any given application.

Typeface

The partner category is set in Siemens Sans Bold, the
descriptor in Siemens Sans Regular. The partner category
is top-aligned and extends downwards over two lines.
The descriptor is bottom-aligned and may span three lines
at most.

Logo
The Siemens logo is centered vertically and horizontally
in the white square.

Protection zone

The partner emblem is surrounded by a protection zone
of at least 10 mm which must not contain any other
elements. The zone may be more than 10 mm wide.

11



Standard partner branding: Partner emblems - Design rules

Dimensions

Exception:
Long-distance signage (shop exteriors only)

Approved
Partner

Descriptor
Descriptor cont.
Descriptor cont.
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In situations where visibility at a distance is important,
the text square (which contains the partner category and
descriptor) is used in conjunction with the Siemens logo
and a reduced protection zone. This allows the logo to be
much larger.

Using the template files, the text square and the logo can
be scaled up together as a unit to the size needed for the
application in question.

We've also created template files for this version of the
emblem, complete with the Siemens logo. All that needs
to be added or adapted are the partner category and the
descriptor.

12



Standard partner branding: Partner emblems - Design rules

Variants

Standard partner emblem

Approved
Partner

Descriptor
Descriptor cont.
Descriptor cont.

SIEMENS

LOGOEX

Lorem Ipsum

Dolor Sid Amed
A4 Titel*

Exception: Long-distance version

Exception: Portrait-format partner emblem

Approved
Partner

Descriptor
Descriptor cont.
Descriptor cont.

SIEMENS

B SIEMENS
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Exception: Black-and-white version

LOGOEX

Approved
Partner

Descriptor SIEMENS

Descriptor cont.
Descriptor cont.

Lorem Ipsum

Dolor Sid Amed
A4 Titel*

Exception: Manufacturer list

LOGOEX

Lorem Ipsum

Dolor Sid Amed
A4 Titel*

LOGOEX is a placeholder. 13



Standard partner branding: Partner emblems - Design rules

Color

Text square color

'::rirnoevred The background of the text square is in the base color
Descriptor SIEMENS y Siemens Cool Gray.
Descriptor cont. Type color
Descriptor cont. Lorem Ipsum colc o )
Dolor Sid Amed Wording in the text square is in white.
64 TS Logo color

The Siemens logo is in petrol.

SIEMENS

Outline color

On a white or very pale background, the white logo square
must be enclosed in a thin outline. A template is available
that includes an outline around the logo square. The

Approved outline is in 60% black. In DIN A4 media, the line weight
Partner Ut wisi enim ad mi is0.5 pt

nim veniam quis : :
Descriptor SIEMENS . nystrud pexerci an .
Descriptor cont. : Exceptlo_ns ) . ) .
Descriptor cont. Lorem Ipsum In exceptional instances — in newspapers printed in black

Dolor Sid Amed

and white, for example — partner emblems may be used
in a black-and-white version.

A4 Titel*

stevens In the template, the text square’s background fill is in
62.5% black. The Siemens logo is black.

Advanced Advanced '
Partner Partner

Descriptor Descriptor
Descriptor cont. Descriptor co «
Descriptor cont. Descriptor J* 4

On dark and colored backgrounds, the logo square must
not be enclosed in an outline. Note also that a thick out-
line is not permitted.

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009 LOGOEX is a placeholder. 14



Standard partner branding: Partner emblems

Partner emblems in partner media



Standard partner branding: Partner emblems - Partner emblems in partner media

Emblem sizes in standard formats

N Template: Scale 100 %, In partner media, the format determines the size of partner

pfﬂrnl",ed width 42mm, height 20.4mm emblem: We've chosen optimum emblem sizes for use

Descriptor SIEMENS in standard formats. These are based on the template files

Descriptor cont. (scale 100% = 42 mm wide, 20.4 mm high). Partner em-

Descriptor cont. blems are scaled up or down to suit the specific medium
and format.

LOGOEX

Applications Scaling factor
(based on template)

Letterhead 100 %

Envelopes 70% E%ﬁg?sli%sx:e q
Busmess. cards 70% A4 Titel*
Publications, DIN long, : :

portrait/landscape 90%

Publications, DIN A4 i 120%

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009 LOGOEX is a placeholder. 16



Standard partner branding: Partner emblems - Partner emblems in partner media

Emblem sizes in other formats

Size ratio Standard partner emblems

On vehicles, on banners, and in other applications not
777777777 based on DIN formats, general size guidelines apply to
SiEmens partner emblems.

I You are free to choose the size of the partner emblem.
Ideally, though, it should be based on the height or width

of the partner logo.

It is important that the Siemens logo in the partner
emblem does not appear larger than the partner logo.

A d ;

P:,F::,:V,e Note also that the template file should not be scaled
—— SIEMENS down to less than 70 % of the template size in smaller
Descriptor cont. applications. This ensures proper identification and

Descriptor cont. easy recognition and readability.

In partner media there should be a generous amount of
space between the partner logo and the partner emblem.
Also, always make sure that you comply with the minimum
space requirements (see page 11).

Approved
Partner

Descriptor SIEMENS

Descriptor cont.
Descriptor cont.

Approved
Partner

Descriptor SIEMENS
Descriptor cont.

Descriptor cont,

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009 LOGOEX is a placeholder. 17



Standard partner branding: Partner emblems - Partner emblems in partner media

Emblems in media with other formats

Standard partner emblem

Lorem Ipsum
Dolor Sici Amed

You can place a standard partner emblem anywhere
you wish in partner media. In print, maintain the
protection zone around the partner logo. Note that the
protection zone represents the minimum required
spacing; a greater amount of space is preferable. In
other media, the partner emblem may be aligned with
the vertical and horizontal axes of the partner logo.

Exception:
Portrait-format emblem

<
2
S
Q
—

When using a portrait-format partner emblem, make
sure that the Siemens logo in the partner emblem
does not look more prominent that the partner logo.

When positioning the partner emblem, align it with
the main axes of the partner logo.

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Exception:
Long-distance version

In situations where visibility at a distance is important,
use the partner emblem in a sufficiently large size.

Here, too, align the emblem with the partner logo’s
main visual axes.

In addition, always maintain the minimum required
protection zone (see page 12).

LOGOEX is a placeholder.



Standard partner branding: Partner emblems

Partner media examples



Standard partner branding: Partner emblems - Partner media examples

Stationery

Schematic layout examples

LOGOEX

Logoex - Musterstrate 123 - 12345 Musterstadt Musterstratie 123
Musterhaus
12345 Musterstadt
Tel. 023-345 67 89
Fax 023-345 67 89

info@logoex.de
wwwlogoex.de

ocors Bl

Envelope

Logoex GmbH & Co. KG
Darmstadt HRA 9999
Komplementarin

ABC Vertrieb GmbH
Darmstadt HRA 1111

LOGOEX

Max Musterhaus
Abteilungsleiter

Marketing
MusterstraBe 123 Tel. 023-345 67 89 -12
Musterhaus Mobil 0172 333 44 5

12345 Musterstadt max mustermann@logex. de

Geschaftsfiihrung:
Karl-Heinz Miller
Evelyne Meyer

Sitz der Gesellschaften:
Beispielstralie 55
12345 Darmstadt
USt-ID-Nr. / St-NT.

DE 111 222 333

Advanced
Partner

Descrptor SIEMENS

Descriptor cont.
Descriptor cont.

Letterhead

Business card

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

www.logoex.de

LOGOEX is a placeholder.
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Standard partner branding: Partner emblems - Partner media examples

Print media

Schematic layout examples

LOGOEX

Brochure

Lorem lpsum
Dolor Sid Amed
A4 Titel*

* Verdictum conseides est verum Loem ipsum dolor
sit Amed consictum est verun seides

Advertisement

SIEMENS

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

LOGOEX

Lorem Ipsum Dolor Sid
Amed Consictum est

Verdictum conseides est verum

LOGOEX is a placeholder.
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Standard partner branding: Partner emblems - Partner media examples

Print media

Schematic layout examples

LOGOEX

Flyer

LOGOEX

lpsum
Amed Poster

Iduisit luptatum nulla feugiam iure era-
essit inci exero eugiat niate feum zzrilit
vent alit lobortin utpat. Ugiamco nsend-
rem iuscidunt vel ulla conseniam qui er
sequate tatet ullam, sum iusto eugueros
dunt lor sequat velis nullumsan ent lum
vel er adionsecte dolorper in etum iusci

Advanced
Partner

Descriptor

[

Poster

endip eummodit lorem er sequat nul-
lam diamcom molorerat nulla feugiam,
senim vel utpat il irillam ex et nonse-
quis aut aliquis nullaorperat wis eugait
augiam, quisit, quis adit accummod
ex eu amcom molorerat nulla feugiam,
senim vel ut.

Dolor Sid Amed!

000,00 €*

Verdictum conseides est verum

st Amed consictum

Est verum seides Verdictum conseides est verum

seides est verum Loer ipsum DOLOR st Amed consictur est verun
seldos Verdictum conseides est verum Loe ipsum dolor it Amed con-

it Amed consictum Est verum seides Verdictum cons.
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000,00 €*

Verdictum c

000,00 €*

s

000,00 €*

Verdictum conseides

000,00 €*

dictum conseides

Verdictum conseices

000,00 €*

Verdictum conseides

000,00 €

Verdictum conseides
est verum

tverm

e

000,00 €*

Verdictum conseides
est verum

Verdictum conseides est verum

Loe ipsum dolor

Advanced
Partner

Descriptor
Descriptor cont.
Descriptor cont.

SIEMENS

e >

000,00 €*

Verdictum conseides

000,00 €*

ferdictum
est verum

Sample Contact
Soles est consictum
velutum estrom

www. samplepartner.de

LOGOEX is a placeholder.
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Standard partner branding: Partner emblems - Partner media examples

Shops (outdoors)

Schematic layout examples

Standard

|

I

Option: Branding with illuminated sign

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Exception:
Long-distance signage (shop exteriors only)

LOGOEX = SIEMENS

I

Option: Branding with illuminated sign

LOGOEX is a placeholder.

23



Standard partner branding: Partner emblems - Partner media examples

Shops (indoors)

Schematic layout examples

Interior fixtures

LOGOEX

SIEMENS

SIEMENS

Option: Branding with illuminated sign

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Counter

LOGOEX

Option: Branding with illuminated sign

LOGOEX is a placeholder.
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Standard partner branding: Partner emblems - Partner media examples

Exhibition booths, websites

Schematic layout examples

Exhibition booth

LOGOEX

Partner
Descriptor SIEMENS
Descriptor cont.
Descriptor cont.

Option: Branding with illuminated sign

LOGOEX

SIEMENS

SIEMENS

SIEMENS

gAaAa

SIEMENS

Alternative: Siemens fixtures (shop in shop)

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Website

Google

Web Bilder Videos Maps News Shopping E-Mail

Mehr v

LOGOEX

LOREM | NEWS | PRODUCTS | SAMPLE INFORMATION

Lorem Ipsum Dolor Sid

Met velis estion hent

lutpat augait la faccum num zzril dolore magnim quis el ulputpatem
veriure eros nullaor sed magnim ad min henim et, sisis do eugiam,
consed dolessit ulla con venismo dipisl utpatio nsenim etue mod dunt
velesed tat autat. Commy nullum vendiam in ut lan henit adiam...

> read more

magna feu facin ea

conse consequam num nullan utet lore dolobortis augait, vent luptatet
ex erat. Ut prationsent ulput ut ullamet ing ex et nonsectem il ut velit
lore feuguer cidunt augait dolortinci blan hent del ex et la faccum dui te
eu feuguerilla feugiam corper susciduis alisit alit, quisi.

> read more

Eliscil landiam

qui tio consequis adio odipsus cidunt alit velit, si.

Os nonsed doluptat. Pissit ipit praesent loborero odionullam zzrillam, si.
Igna facinci liquat aliquam doloreetum alis nim voloreet

> read more

iGoogle | Anmelden

Advanced

PARTNER

conse consequam
num nullan utet lore
dolobortis augait, vent
luptatet ex erat. Ut
prationsent ulput ut
ullamet ing ex et
nonsectem il ut velit
lore

feuguer cidunt
augait dolortinci

conse consequam
num nullan utet lore
dolobortis augait, vent
luptatet ex erat. Ut
prationsent ulput ut
ullamet ing ex et
nonsectem il ut velit
lore

feuguer cidunt
augait dolortinci

LOGOEX is a placeholder.
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Standard partner branding: Partner emblems - Partner media examples

Other media

Schematic layout examples

Vehicle graphic Roll-up or banner Banner

Approved
Partner

Descriptor
Descriptor cont.
Descriptor cont.

SIEMENS

LOGOEX

Give-aways Merchandising

\

Do not include a partner logo or partner emblem. With media that are installed at floor level, the partner emblem
should not be positioned near the bottom because it might other-

Only use original Siemens give-aways. Do not produce .
Y 9 9 y P wise be obscured.

new give-away items.

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009 LOGOEX is a placeholder. 26



Standard partner branding: Partner emblems

Manufacturer lists in partner media

Multiple manufacturer logos

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

27



Standard partner branding: Partner emblems - Manufacturer lists in partner media

Manufacturer lists in layouts

m Produkt XY PRODUKT

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

In manufacturer lists, only use the Siemens logo. It is
essential that the standard protection zone around the
logo is maintained.

28



Standard partner branding: Partner emblems - Manufacturer lists in partner media

Print media

Schematic layout examples

Advertisement Brochure

LOGOEX LOGOEX

Lorem Ipsum Dolor Sid
Amed Consictum est

Lorem Ipsum
Dolor Sid Amed

Verdictum conseides est verum

A4 Titel*

* Verdictum conseides est verum Loem ipsum dolor
sit Amed consictum est verun seides

m Produkt XY &3 provukt SIEMENS & prooukt  proDUKT XY

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009 LOGOEX is a placeholder. 29



Standard partner branding: Partner emblems - Manufacturer lists in partner media

Print media

Schematic layout examples

Poster Flyer

LOGOEX LOGOEX

000,00 €+ 000,00 €

Dolor Sid Amed!

[psum
Amed Poste

~ =

000,00 €*

Verdiotum conseides

feugiam iure era-  endip eummodit lorem er sequat nul-
lam diamcom molorerat nulla feugiam,
t. Ugiamco nsend-  senim vel utpat i rillam ex et nonse-
ulla conseniam qui er  quis aut aliquis nullaorperat wis eugait
sequate tatet ullam, sum iusto eugueros  augiam, quisit, quis adit accummod
ullumsan ent lum  ex eu amcom molorerat nulla feugiam,
lorper in etum iusci  senim vel ut.

000,00 €*

Produkt XY PRODUKT SIEMENS PRODUKT ~ PRODUKTXY

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009 LOGOEX is a placeholder. 30



Standard partner branding: Partner emblems - Manufacturer lists in partner media

Other media

Schematic layout examples

Vehicle graphic

LOGOEX

m Produkt XY  |E§@| PRODUKT

Website

[ Web iter Vdeos Maps News Shooping E-Mal Mehr v Google| Aomelsen

LOGOEX

LOREM | NEWS | PRODUCTS | SAMPLE INFORMATION | PARTNER

Produkt XY

Lorem Ipsum Dolor Sid

Met velis estion hent
lutpat augait Ia faccum num zril dolore magnim quis el putpatem
veriure eros nullaor sed magnim ad min henim et sisi do eugiam,
consed dolessit ullacon venismo dipi! utpatio nsenim etve mod dunt
velesed tat autat. Commy nullum vendiam in ut lan henit adiam.

PRODUKT

> read more

magna feu facin ea PRODUKT XY

conse consequam num nullan utet lore dolobortis augait, vent luptatet
ex erat. Ut prationsent ulput ut ullamet ing ex et nonsectem il ut velit
lore feuguer cidunt augait dolortinci blan hent del ex et la faccum dui te CormEEe
eu feuguerilla feugiam corper susciduis alisit alt, quisi. e

- Eliscil landiam
qui tio consequis adio odipsus cidunt alit velit, si

- 0s nonsed doluptat. Pissit ipit praesent loborero odionullam zzrilam, si.

Igna facinci liquat aliquam doloreetum alis nim voloreet (o

augait dolortinci

[

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Banners

SIEMENS

PRODUKT

PRODUKT XY

LOGOEX

LOGOEX is a placeholder.
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Standard partner branding: Partner emblems - Manufacturer lists in partner media

Other media

Schematic layout examples

Shop window Counter

LOGOEX LOGOEX

Produke X
SIEMENS
PrODUKT

Produkt XY m

PRODUKT

PRODUKT XY

Alternative:

m Produkt XY PRODUKT

Logos may be arranged either horizon-
tally or vertically in manufacturer lists.

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009 LOGOEX is a placeholder.
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Standard partner branding: Partner emblems

Partner emblems in Siemens media




Standard partner branding: Partner emblems - Partner emblems in Siemens media

Partner logo and emblem sizes

" SIEMENS  :ILOGOEX

s LOGO

®OLX

R
i max. 60% of Y ! max. 120 % of Y

Exception:
If the partner emblem is placed below the partner logo,
it must not be wider than the partner logo.

LOGOEX

¢®@ . 0GOEX

Approved
Partner

Approved
Partner

Descriptor SIEMENS

Descriptor cont.
Descriptor cont.

Descriptor SIEMENS
Descriptor cont.
Descriptor cont.

< 0O@LOGOEX

(2]

=
O

max. 80% of Y

)
s

Approved
Partner

Descriptor
Descriptor cont.
Descriptor cont.

SIEMENS

max. 120% of Y
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The size of the partner logo in Siemens media depends on
the size of the Siemens logo. The partner logo must never
appear larger than the Siemens logo.

Standard sizes

* The width of a landscape-format partner logo may not
be more than 80 % of the height (X) or the width (Y) of
the Siemens logo [1].

The height of a portrait-format logo may not be more
than 80% of the width (Y) of the Siemens logo [2].

The width of a square partner logo may not be more
than 60 % of the width (Y) of the Siemens logo [3].

The width of an extreme landscape-format partner
logo may not be more than 120% of the width (Y)
of the Siemens logo [4].

* The width of the partner emblem is 120 % of the width
(Y) of the Siemens logo [5].

In Siemens media, we only use the standard, landscape-
format version of the partner emblem.

SIEMENS

x
@)

LOGOEX is a placeholder. 34



Standard partner branding: Partner emblems - Partner emblems in Siemens media

Sales partner information field

SIEMENS

-—

Ut wisi enim ad mi

Advertisements
and posters

Brochures

_— Graphical divider

Sales partner information,
e.g. sales partner’s address

Sales partner
information field

Flyersicatalogs

Websites

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Using the sales partner information field

The partner logo and the partner emblem are primarily
used in a sales partner information field positioned a good
distance away from the Siemens logo. The sales partner
information field is generally located at the bottom edge
of the layout. In some media (roll-ups, for example) it may
be at the upper edge.

The sales partner information field has a white background
and is clearly separated from the remaining content by a
dividing bar. In keeping with the general color scheme,
the color of the dividing bar is 100 % Siemens Cool Gray.

The sales partner information field may contain other
information, such as the sales partner’s address.

Websites

There is no sales partner information field on websites.
Instead, partner logos and the partner emblem are placed
in an open, white area next to the page content.

Exception:
Utwisienim ad mi Black and white media

nim veniam quis

In black-and-white media, the
dividing bar is in 62.5% black.

LOGOEX is a placeholder. 35



Standard partner branding: Partner emblems — Partner emblems in Siemens media

Sales partner information field dimensions

Minimum size Maximum size

Ut wisi enim ad mi
nim veniam quis
nystrud pexerci an

Ut wisi enim ad minim veniam quis nostrud
exerci tation ullamcorper suscipit lobortis nisl
ut aliquip ex ea commodo consequat.

Lorem ipsum Magnibh et praesto dio odiUnt wisis dipit luptatDuipsum enibh exerit vercil
ex et. At prate dolestrud tat autat i ure ea con hendigna con ex ea commod minim zrius-
ciltIor sequis at wis nulla at lutat wis awisim quat acin eum vel del dunt nis nis erit ulla
aliquamet versi. Vulluptatem . Bor sscing ero
estrud eu feuipit alit, con et llaore feugiam conulla mcommodiam.

________________ SIEMENS: o Lorem ipsum alit num
—————— --1GU simens max. 1/3 of height eugiam venim
e koo of format Lorem ipsum alit num eugiam venim
: min. 10GU orempsum SIEMENS
Size of the sales partner information field Positioning elements in the sales partner information field
The sales partner information field must be at least 10 baseline grid units (10 GU) The partner logo and the partner emblem are left-aligned in the format and center-
high. The height of the sales partner information field is variable and aligns with aligned with one another horizontally.

the baseline grid. The height of the sales partner information field may not be
more than one-third of the overall height of the format (e.g., on the back cover
of brochures). It aligns with the upper edge of the Siemens layer.

In small sales partner information fields, the partner logo and partner emblem are
centered vertically, whereas in larger sales partner information fields they may be
positioned higher up as long as protection zones and page margins are maintained.
Other sales partner information (e.g., address details) can be positioned anywhere
in the sales partner information field, provided page margins and protection zones
are taken into account.
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Schematic layout examples

Ut wisi enim ad mi
nim veniam quis Brochure
nystrud pexerci an

Ut wisi enim ad minim veniam quis nostrud
exerci tation ullamcorper suscipit lobortis nisl
ut aliquip ex ea commodo consequat.

Lorem ipsum Magnibh et praesto dio odiUnt wisis dipit luptatDuipsum enibh exerit vercil
ex et. At prate dolestrud tat autat il iure ea con hendigna con ex ea commod minim zrius-
cilit laor sequis is nulla at lutat wis awisim quat acin eum vel del dunt nis nis erit ulla
aliquamet praessim ad eugiat it vr si. Vulluptatem nulpute dolut prat. Bor siscing ero
estrud eu feuipit alit, con et llzore feugiam conulla mcommodiam.

Lorem psum SIEMENS
S e e el e Uy el
in heniat ad tis nulla fe
LOGOEX SIEMENS
sisl et eril eum incing eliquat aut
Advertisement

LOGOEX SIEMENS

feufa
ullan henim

Lorem ipsum alit num
eugiam venim

Lorem ipsum alit num eugiam venim

Lorem Ipsum SIEMENS

Supplied by Siemens
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LOGOEX is a placeholder.
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Schematic layout examples

Posters

Lorem ipsum sit

citation ullamcorper suconsequauis doquat.

Lorem ipsum alit num

SIEMENS

Lorem ipsum sit

Ut wisi enim ad minim veniam quis no strud exer
citation ullamcorper suconsequauis doguat.

Ut wisi enim ad minim veniam quis no strud exer
citation ullamcorper suconsequauis doquat.

Supplied by Siemens

er0 estrug. e feuipital, con et lore feugiom conulla mcommodiam.

SIEMENS

Alternative: Siemens poster without
sales partner information field

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Flyers

sequissi Diat ex er sed dolortion hent irls aut lam exerit vel st incing eu
feuguerit nat.
ming et, vel iuscidunt.

Lorem tpsum.

SIEMENS

LOGOEX is a placeholder.

Certificates

Zertifikat

Lorem Ipsum
fiir Handler dolor
Logoex amet

Ut wisi enim ad minim veniam quis no strud exer
citation ullamcorper suconsequauis doquat.
Ut wisi enim ad minim veniam quis no strud exer
citation ullamcorper suconsequauis doquat.
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Standard partner branding: Partner emblems - Siemens media examples

Websites, shops in shops

Schematic layout examples

Website Shop in shop system

LOGOEX

Automotive

- 18
IT Solutions and Services Global » Deutsch

> Global > Your Industry > Automotive

Automotive a

The ideal partner for outstanding performance in the Automotive
Industry

The automtive industry s currently n the middle of a consolidation phase characterized by

Costnty o eaing a oo o a gt devlopentand rocucion neworkin a1 LOGOEX
o sy 1o oining >
rovid op sty
oo i e Adomois vl chan SIEMENS @
Asnrmi Rull bucons e mors rporient for both car menulechrers snd agplenlo | e
cooprata ik an T parinar haraciorzad oy standing sty speic know now and
iy
ourofteing
ourr sppontr o
u InCa Sofvarear
Pocssss ang
hopcaions.a wll s Oportn Sanies
[—— ostonto
I omionmerts,whie
Yourbretts
i s, J—
i st

Siemens T Solutions and
in the Automotive Industry.

rofiabilty - we accompar 0y Hfocycl
Implementation, all the way through to Operation Servicss.

Thers may be a wids rang of service partners, but who eise is as cose {0 you and your
industy as Siemens IT Solutions and Senvices? We set your wheels in molion.

Supplied by Siemens
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Schematic layout examples

Exhibition booths

Lorem ipsum alit num dolor

SIEMENS

LOGOEX

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Give-aways

—

SIEMENS

Do not include a partner logo or partner emblem.

Only use original Siemens give-aways. Do not produce
new give-away items.

LOGOEX is a placeholder. 41



Standard partner branding: Partner emblems

Sales partner lists in Siemens media

Multiple sales partner logos

Siemens Co-Branding Application Guideline | Stand: Oktober 15, 2009
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Multiple partner logos and the partner emblem are left-
aligned and spaced a distance equal to half the height

of the partner emblem apart. All the logos are positioned
vertically on the same center line. The list concludes with
the partner emblem.

Lorem ipsum alit num
eugiam venim

Lorem ipsum alit num eugiam venim

Lorem psum SIEMENS

o
(6]
D U TE
o
(6]
>
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Schematic layout examples

Advertisement

Ut wisi enim ad mi
nim veniam quis
nystrud pexerci an

Ut wisi enim ad minim veniam quis nostrud
exerci tation ullamcorper suscipit lobortis nis|
ut aliquip ex ea commodo consequat.

exet.

Bor siscing ero
estrud.eu feuipit ai, con et llaore feugiam conulla mcommodiar.

Lorem psum SIEMENS

LOGOEX @

Supplied by Siemens
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Brochure

Lorem ipsum alit num
eugiam venim

Lorem ipsum alit num eugiam venim

Lorem Ipsum SIEMENS

Optional: Large sales partner information field on the back cover
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Schematic layout examples

Poster

Lorem ipsum sit

Ut wisi enim ad minim veniam quis no strud exer
i conse

u nim ad minim veniam quis

citation ullamcorper suconsequauis doguat

Lorem ipsum alit num

SIEMENS

Supplied by Siemens

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Lorem ipsum sit

Ut wisi enim ad minim veniam quis no strud exer
it oquat.

10 estrud e feuiptai, con et lor feugiam conulla mcommodiam.

Lorem psum SIEMENS

Alternative: Siemens poster without
sales partner information field

Flyer

ero st s evipit a1t con et laore feugiam conulla meommodia.

Lorem fpsum SIEMENS

Optional: Large sales partner information
field on the back cover
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Standard partner branding: Partner emblems - Sales partner lists in Siemens media

Other media

Schematic layout examples

Website Exhibition

(4) )= (G ) () () (L) ntps/jwwwi-solutions.semens.com/bzbi it /en/globalindustries/automoive/ Pages /automoive.a: 1.7 ¥

Automotive

» Deutsch
> Global > Your Industry > Automotive
Automotive a

The ideal partner for outstanding performance in the Automotive
Industry

“The automotive industry s currently n the middle of a consolidation phase characterized by

Lorem ipsum alit num dolor

SIEMENS

constanty, thus creating a neod for a lobal davelopment and producton network in order to
ensue the abily o react flexibly on the worid market. Cuting costs whils continuing o,
provide top quaity

involved in the Automative valua chain.

s a result

1T partner
abilty

Our offering
our T support for Product
L In-Car Software and

SIEMENS

Processes and
‘Applications, as well as Operation Services.
Our many years positonto
IT environments, while

Your benefits
In the past, trustbased

s this sector,
Siemens IT Solutions and
in the Automotive Industry.

y

relabilty - we y ng your entire Product Lifecycle,

Implementation, all the way through to Operation Servicss.
Thers may be a wids rang of service partners, but who eise is as close {0 you and your
industy as Siemens IT Solutions and Senvices? We set your wheels in molion.

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

LOGOEX

LOGOEX is a placeholder.
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Exclusive partner branding: Taglines

Taglines overview

LOGOEX *

Solution Partner of Siemens AG **x
[Descriptor]

LOGOEX *

Advanced Partner of Siemens AG  **
[Descriptor]

* LOGOEX is a placeholder.
** The tagline contains the name and legal form of the relevant Siemens company.

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

The tagline must be located next to the partner logo
and may only be used in certain select information
media. Use of the Siemens name and logo is subject
to exact rules.

The overview describes where and how partners may use

the tagline, the Siemens logo and the Siemens name.
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Exclusive partner branding: Taglines

Elements

LOGOEX "~

Solution Partner of Siemens AG
[Descriptor]

Optional Partner category Name of the relevant
descriptor Siemens company

Examples

LOGOEX

Solution Partner of Siemens AG
Automation Ultrasound Systems

LOGOEX

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Advanced Partner of Siemens AG

The tagline for exclusive partners is located below the
partner logo and slightly offset. It consists of three
elements:

1. Partner category

This describes the type of partnership with Siemens
based on the partner category (Solution Partner,
Advanced Partner).

2. Name of the Siemens company
The name and legal form of the relevant Siemens com-
pany. Note that the Siemens logo must not be used here.

3. Descriptor

The descriptor describes the area of the partner’s
business in which the partner collaborates with Siemens.
A Siemens business unit, Siemens product or region

may be named here.

LOGOEX

Solution Partner of Siemens Healthcare
Diagnostics Ltd.

LOGOEX is a placeholder. 49



Exclusive partner branding: Taglines

Applications

Use of the Siemens name

Application Use of the Siemens logo

Partner materials and products

Stationery yes no no
Advertisements yes no, except in manufacturer lists no, except in body text
Brochures, flyers yes no, except in manufacturer lists no, except in body text
Certificates yes no -
Posters yes no no, except in body text
Websites yes no, except in manufacturer lists no, except in body text
Roll-ups yes no, except in manufacturer lists no, except in body text
Banners yes no no
Shops (outdoors) yes i no -
Shops (indoors) yes i yes (shop in shop) -
Exhibition panels yes © no, except in stand-alone solutions -
Vehicle graphics yes no -
Give-aways yes no -
Products (non-Siemens) no no no
Building signage no no no
Siemens materials and products
Advertisements yes i yes yes
Brochures, flyers yes (on back cover) i oyes yes
Certificates - . yes
Posters yes (in sales partner field in combination - yes
with partner name or logo) :
Websites yes i yes yes
Roll-ups yes (in sales partner field in combination yes yes
with partner name or logo)
Banners no i yes -
Shops (indoors) no - -
Exhibition panels no i yes -
Products no yes yes
Give-aways yes i yes -

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009
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Exclusive partner branding: Taglines

Taglines in layouts

LOGOEX

Solution Partner of Siemens AG

Lorem lpsum
Dolor Sid Amed

A4 Titel*

* Verdictum conseides est verum Loem ipsum dolor
sit Amed consictum est verun seides

Partner media

Lorem ipsum Magnibh et praesto dio odiUnt wisis dipit luptatDuipsum enibh exerit vercil
ex et. At prate dolestrud tat autat il iure ea con hendigna con ex ea commod minim zrius-
cilit laor sequis at wis nulla at lutat wis awisim quat acin eum vel del dunt nis nis erit ulla
aliquamet praessim ad eugiat lit ver si. Vulluptatem nulpute dolut prat. Bor siscing ero
estrud eu feuipit alit, con et illaore feugiam conulla mcommodiam

Lorem psum SIEMENS

LOGOEX

Solution Partaer of Siemens AG

Siemens media
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Taglines in layouts

The tagline is always located underneath the partner
logo. It is never used on its own. Make sure that the
tagline is on a plain and simple background so that it
is easy to recognize and read.

Partner publications

Exclusive partners may use the tagline in their publica-
tions. The logo and tagline are positioned in accordance
with the partner’s own design guidelines. The tagline
must always be located below the partner logo.

Media in Siemens’ corporate design

In Siemens media, the partner logo is always located
in a subordinate position. It must not appear larger
than the Siemens logo, and must be positioned a good
distance away from the latter — generally in the sales
partner information field provided specially for this
purpose.

LOGOEX is a placeholder. 51
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Exclusive partner branding: Taglines — Design rules

Proportions

[Descrlptor]

In DIN A4 format:
Tagline type size: 9pt
Line spacing: 4mm

LOGOEX

min. 1.5 Y

‘LOGOEX

‘ Solution Partner of Siemens AG
o [Descriptor] . ‘

Protection zone

z.
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Type and type sizes

We've created tagline template files in which the text
(partner category, etc.) and the partner logo can be
inserted. The proportions defined in these files can be
scaled up or down to suit the needs of any application.

The text is set in Siemens Sans Roman.

The size ratio between the tagline and the partner logo
is set so that the cap height of the tagline is not more
than one-third of the height of the partner logo (X).

To ensure that the tagline is easy to read, it must be set
in a size of at least 4.5 pt (with a line spacing of 2mm).

Space between the tagline and the partner logo
The space between the tagline and the partner logo must
be at least 1.5 times the height of the tagline text (Y).

Protection zone

The protection zone of the tagline depends on the
protection zone of the partner logo (Z). It enlarges
correspondingly around the tagline.

Position

The partner logo and the tagline may be placed any-
where provided you take into account the protection
zone defined in the partner’s corporate design
requirements.
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Exclusive partner branding: Taglines — Design rules

Positioning the tagline

" LOGOEX

iSqution Partner of Siemens AG
Automation

" o®@ LOGOEX

iSqution Partner of Siemens AG
Automation

Exception

oo
LOG
[4] ®OLX

Solution Partner of Siemens AG
Automation

" LOGOEX @®e

Solution Partner of Siemens AG
Automation
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Positioning

For a modern, dynamic look, the tagline is generally
offset to the right by one-third underneath the partner
logo [1]. This is the standard position.

If the logo consists of a graphical element followed by
a word, the tagline is positioned flush with the start of
the word [2].

If the logo consists of a word followed by a graphic, the
tagline may be left-aligned with the logo [3].

Exception

Depending on the style of the partner logo, there is an
alternative to the offset or left-aligned position. This is
permitted as an exception: With logos based around a
strong center line, the tagline can be center-aligned [4].

The tagline must not be at a distance from the logo.

LOGOEX is a placeholder. 54
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Exclusive partner branding: Taglines - Partner media examples

Stationery

Schematic layout examples

LOGOEX LOGOEX

Solution Partner of Siemens AG

Logoe - Musterstrate 123 - 12345 Musterstadt Musterstratie 123
Musterhaus
12345 Musterstadt
Tel. 023-345 67 89
Fax 023-345 67 89

info@logoex.de
www.logoex.de

Envelope

LOGOEX

Solution Partner of Siemens AG

Max Musterhaus
Abteilungsleiter
Marketing

Logoex GmbH & Co. KG
Darmstadt HRA 9999
Komplementarin

ABC Vertrieb GmbH

MusterstraBe 123 Tel. 023-345 67 89 -12
Darmstadt HRA 1111 Musterhaus Mobil 0172 333 44 5
12345 Musterstadt max.mustermann@logex.de

Geschaftsfiihrung:
Karl-Heinz Miller

Evelyne Meyer

Sitz der Gesellschaften:
Beispielstralie 55
12345 Darmstadt

VDA 1 St Business card

DE 111222333

Letterhead

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

www.logoex.de

LOGOEX is a placeholder.
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Exclusive partner branding: Taglines - Partner media examples

Print media

Schematic layout examples

LOGOEX

Solution Partner of Siemens AG

Brochure

Lorem Ipsum
Dolor Sid Amed

A4 Titel*

* Verdictum conseides est verum Loem ipsum dolor
sit Amed consictum est verun seides

Advertisement

LOGOEX

Solution Partner of Siemens AG

Lorem Ipsum Dolor Sid
Amed Consictum est

Verdictum conseides est verum

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

LOGOEX is a placeholder.
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Exclusive partner branding: Taglines - Partner media examples

Print media

Schematic layout examples

LOGOEX

Solution Partner of Siemens AG

olorem
lpsum

Amed Poster

Iduisit luptatum nulla feugiam iure era-
essit inci exero eugiat niate feum zzrilit
vent alit lobortin utpat. Ugiamco nsend-
rem iuscidunt vel ulla conseniam qui er
sequate tatet ullam, sum iusto eugueros
dunt lor sequat velis nullumsan ent lum
vel er adionsecte dolorper in etum iusci

Poster
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endip eummodit lorem er sequat nul-
lam diamcom molorerat nulla feugiam,
senim vel utpat il irillam ex et nonse-
quis aut aliquis nullaorperat wis eugait
augiam, quisit, quis adit accummod
ex eu amcom molorerat nulla feugiam,
senim vel ut.

Flyer

LOGOEX

Solution Partner of Siemens AG

Dolor Sid Amed!

000,00 €*

Verdictum conseides est verum

st Amed consictum

Est verum seides Verdictum conseides est verum

seides est verum Loer ipsum DOLOR st Amed consictur est verun
seldos Verdictum conseides est verum Loer ipsum dolor it Amed con-

it Amed consictum Est verum seides Verdictum cons.

000,00 €*

Verdictum c

|

000,00 €*

Verdictum conss

000,00 €*
rdictum conseides

Verdictum conseides est verum
ipsum

TS
000,00 €*

Verdictum conseides

000,00 €*

Verdictum conseides Verdictum conseides est verum

Verdictum conseides est verum
Loem ipsum dolor

000,00 €

Verdictum conseides
est verum

.

000,00 €*

Verdictum conseides
est verum

Verdiotum c:
m pe

e >

000,00 €*

Verdictum conseides

000,00 €*

ferdictum cof
est verum

Sample Contact
Soles est consictum
velutum estrom

www. samplepartner.de

LOGOEX is a placeholder.
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Exclusive partner branding: Taglines - Partner media examples

Websites, exhibition booths

Schematic layout examples

Website

{}vﬁv Google

2 ogle

Web Bider Videos Maps Mews Shopping E-Mail Mehr v iGoogle | Anmelden

LOGOEX

Solution Partner of Siemens AG

Lorem Ipsum Dolor Sid

Met velis estion hent

lutpat augait la faccum num zzril dolore magnim quis el ulputpatem
veriure eros nullaor sed magnim ad min henim et, sisis do eugiam,
consed dolessit ulla con venismo dipisl utpatio nsenim etue mod dunt
velesed tat autat. Commy nullum vendiam in ut lan henit adiam...

magna feu facin ea

conse consequam num nullan utet lore dolobortis augait, vent luptatet
ex erat. Ut prationsent ulput ut ullamet ing ex et nonsectem il ut velit
lore feuguer cidunt augait dolortinci blan hent del ex et la faccum dui te
eu feuguerilla feugiam corper susciduis alisit alit, quisi.

Eliscil landiam

qui tio consequis adio odipsus cidunt alit velit, si.

Os nonsed doluptat. Pissit ipit praesent loborero odionullam zzrillam, si.
Igna facinci liquat aliquam doloreetum alis nim voloreet

> read more

LOREM | NEWS | PRODUCTS | SAMPLE INFORMATION | PARTNER

conse consequam
num nullan utet lore
dolobortis augait, vent
luptatet ex erat. Ut
prationsent ulput ut
ullamet ing ex et
nonsectem il ut velit
lore

feuguer cidunt
augait dolortinci

conse consequam
num nullan utet lore
dolobortis augait, vent
luptatet ex erat. Ut
prationsent ulput ut
ullamet ing ex et
nonsectem il ut velit
lore

feuguer cidunt
augait dolortinci
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Exhibition booth

LOGOEX

Solution Partner of Siemens AG

LOGOEX

Solution Partner of Siemens AG

SIEMENS

SIEMENS

SIEMENS

afaAf

SIEMENS.

Alternative: Fixtures supplied by Siemens (shop in shop)

LOGOEX is a placeholder.
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Exclusive partner branding: Taglines - Partner media examples

Shops

Schematic layout examples

Interior fixtures

LOGOEX

Solution Partner of Siemens AG

LOGOEX

Solution Partner of Siemens AG

LOGOEX

Siemens Sales Partners — Branding and Design Guidelines | Status: Oktober 15, 2009

Counter

LOGOEX

Solution Partner of Siemens AG

LOGOEX

Solution Partner of Siemens AG

LOGOEX is a placeholder. 60



Exclusive partner branding: Taglines - Partner media examples

Other media

Schematic layout examples

Vehicle graphic

LOGOEX

Solution Partner of Siemens AG

Give-aways

—_—

<| SIEMENS H ‘

Set: High-quality Siemens give-aways

Only use original Siemens give-aways.
Do not produce new give-away items.
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Do not include a partner logo or partner emblem.

Roll-up

Solution Partner of Siemens AG

LOGOEX

e

LOGOEX is a placeholder.

Banner

LOGOEX

Solution Partner of Siemens AG
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Exclusive partner branding: Taglines - Siemens media examples

Partner logo sizes and placement requirements

SIEMENS Y SIEMENS !

o 100% 2]

LOGOEX

Solution Partner of S|emens AG
Automation

max. 80%

SIEMENS SIEMENS

100% 100%

(31 . """"" 4] 1“.‘1

: @ LOGO
o
©
: ®OLX
© L
Squt|pn Partner of Slemqns AG
LOGOEX i Automation |
Solution Partner of Siemens AG ‘

Automation © max. 60%
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100% max. 80% Solution Partner of Siemens AG

[Descriptor]

SIEMENS

100 %

0'0 LOGOEX

Solution Partner of S|emens AG
Automation

max. 120%

Oktober 15, 2009

In Siemens media, the size of the partner logo with
a tagline depends on the size of the Siemens logo.
The partner logo must not appear to be larger than
the Siemens logo:

* The width of a landscape-format partner logo must
not be more than 80 % of the width or the height of
the Siemens logo [1], [2].

The height of a portrait-format partner logo must not be
more than 80% of the width of the Siemens logo [3].

The width of a square partner logo must not be more than
60 % of the width of the Siemens logo [4].

e The width of an extreme landscape-format partner
logo must not be more than 120% of the width of the
Siemens logo [5].

SIEMENS

=

The partner logo with the tagline is generally placed in the
sales partner information field, a good distance away from
the Siemens logo.
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Schematic layout examples

Ut wisi enim ad mi
nim veniam quis
nystrud pexerci an

Ut wisi enim ad minim veniam quis nostrud
exerci tation ullamcorper suscipit lobortis nisl
ut aliquip ex ea commodo consequat.

Lorem ipsum Magnibh et praesto dio odiUnt wisis dipit luptatDuipsum enibh exerit vercil

exet. At prate dolestrud tat autat il iure ea con hendigna con ex ea commod minim zrius-

cilit laor sequis is nulla at lutat wis awisim quat acin eum vel del dunt nis nis erit ulla
aliquamet praessim ad eugiat it ver si. Vulluptatem nulpute dolut prat. Bor siscing ero
estrud eu feuipit alit, con et llzore feugiam conulla mcommodiam.

Lorem Ipsum

LOGOEX

Solution Partner of Siemens AG

SIEMENS

Advertisement

Supplied by Siemens

Brochure

Pit et illuptati ata a num num in
lum quip eu > co - equip ea feuipit irillaoreet, quat vel ea

" feu fa
in heniat ad tis nulla fe ! fi ullan henim

magnim quat. Ut pra
sisl et eril eum incing eliquat aut

LOGOEX

Solution Partner of Siemens AG

feufa
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Lorem ipsum alit num
eugiam venim

Lorem ipsum alit num eugiam venim

Lorem Ipsum SIEMENS

LOGOEX is a placeholder.
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Websites and shops

Schematic layout examples

Website

mens.com/bzb/it/en/global

Automotive

¥ Deutsch

> Global 3 Your Industry > Automotive

Automotive

The ideal partner for outstanding performance in the Automotive

sy LOGOEX

The autemotive industry is currently in the middle of a consolidation phase characterized by
increasingly tough competition. Both product diversity and product complexity are increasing
constantly, thus creating a need for a global development and production network in arder to
ensure the ability to react flexibly on the world market. Cutting costs while continuing fo.
provide top quality and process perfermance are the main challenges facing everyone
involved in the Automotive value chain

Solution Partner of Siemens AG

As a result, it will become ever more important for both car manufacturers and suppiers (o
cooperate with an IT partner characterized by outstanding indusiry-specific know-how and the
ability to combine continuous improvement with global competitiveness.

Our offering
Our IT expertise dates back to the support for the entire product lifecycle thraugh Product
Lifecytls (PLF and tha of In-Gar Software and

Telematics Solutions, and ranges from Enterprise Resource Planning (ERP) and Management
Execution Systems (MES) to the Consalidation and Harmonization of Processes and
Applications, as well as Operation Services

Our many years of experience with both intemal and external customers put us in a position to
hanale extremely complex Process and IT environments, while our tight natwork with the
product divisions at Siemens AG allows Us to offer integrated Solutions from a single source

Your benefits

In the past, world-leading car manufacturers and suppliers already benefit from a trust-based
partnership with Siemens. With unrivalled SAP expertise and numerous experts in this sector,
Siemens IT Solutions and Services is ideally positioned to bring you sustainable added value
in the Automotive Industry.

A hip with Siemens IT Soluti d Services is by flexibility and
refiability - we accompany you along your entire Product Lifecycle, from initial Consulting to
Implementation, all the way through to Operation Services.

There may be a wide rang of service partners, but who else s as close 1o you and your
industry as Siemens IT Solutions and Servicas? Wa sat your wheels in motion
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Shop in shop system

LOGOEX

Solution Partner of Siemens AG

SIEMENS

SIEMENS

SIEMENS

288

Supplied by Siemens (shop in shop)
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Schematic layout examples

Exhibition booth

Lorem ipsum alit num dolor

SIEMENS

LOGOEX

Solution Partner of Siemens AG
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Schematic layout examples

Give-aways Do not include a partner logo or a tagline.

Only use original Siemens give-aways. Do not produce
new give-away items.

Set: High-quality Siemens give-aways
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Annex

Contractual provisions

The provisions described here concerning the use
of the Siemens name and Siemens logo and partner
emblems or taglines apply in addition to provisions
contained in existing sales and agency agreements
or in agreements that are supplemental to sales and
agency agreements.

1.1

1.2

1.3

Right to use the Siemens name and Siemens
logo and a partner emblem or tagline

Siemens grants to the sales partner, at no charge,
for the duration of a sales and agency agreement
governing the sale of the systems, products and
solutions listed therein, the non-exclusive and
non-transferable right to use the Siemens name
and Siemens logo and the partner emblem or
tagline in the manner described in these brand-
ing and design guidelines.

The sales partner agrees not to create the impres-
sion that the sales partner sells under the Siemens
name and logo or the partner emblem or tagline
products other than those listed in the sales and
agency agreement.

The sales partner additionally agrees to use the
Siemens name and logo and the partner emblem
or the tagline in information media in the form
stated in the sales and agency agreement or in an
agreement supplementary thereto.
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2.2

2.3

2.4

Quality control

Siemens and the sales partner agree that the
goodwill associated with the Siemens name
and Siemens logo and the partner emblem or
tagline can only be sustained if the aforemen-
tioned identifying marks are used in accordance
with high quality standards and with the rules
stated in these branding and design guidelines.

The sales partner therefore acknowledges
Siemens’ right to verify the quality of such appli-
cations and information media as are detailed

in these branding and design guidelines. Siemens
is entitled to exercise its right to review the ap-
plications and information media at reasonable
intervals.

If quality reviews reveal that applications and
information media are not consistent with the
standard prescribed by Siemens, Siemens will
notify the sales partner in writing, instructing
the sales partner to remedy the issues raised
within a period of 60 days.

If the sales partner fails to remedy the issues
within the set term, Siemens has the right to
terminate without notice the sales and agency
agreement, either in respect of the applications
concerned or in its entirety.
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Annex

Contractual provisions

4.1

4.2

4.3

Liability

Siemens shall not be held liable for the continu-
ance of the partner emblem or the tagline and
offers no guarantees that the partner emblem or

the tagline may be used free of third-party rights.

Rights to the Siemens name and Siemens logo
and to the partner emblem and tagline

The sales partner acknowledges that Siemens is
the sole holder of the rights to the Siemens name
and Siemens logo and to the partner emblem and
the tagline.

The sales partner agrees that the sales partner
shall not derive rights in respect of Siemens
through use of the Siemens name and logo, the
partner emblem or the tagline.

The sales partner acknowledges that these rules

grant no right to the Siemens name, the Siemens

logo, the partner emblem or the tagline over and

above such rights as are stated in these provisions

and that the sales partner has no right to use
these identifying marks outside the contractually
agreed territory.

4.4

4.5

The sales partner shall not use or register a
similar partner emblem or similar tagline during
the term of the sales and agency agreement.

The sales partner agrees not to challenge the
continuance of the partner emblem or the
tagline, nor to instigate or support any similar
challenge by a third party.

Indemnity

The sales partner agrees to release Siemens from
any and all claims that might arise through the
sale or other form of distribution of applications
and information media under the Siemens name
and logo and under the partner emblem or the
tagline.
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